UTM TRACKING GUIDE

SETUP & BEST PRACTICE

WHY DOES IT MATTER?

If you're investing in Google Ads, Meta Ads, or email
campaigns, you need to know what'’s really working.

UTMs (Urchin Tracking Modules) are small tags you add to
URLs so you can track where each visit or lead came from.
Without them, your reports are incomplete.

With them, you can measure performance accurately, cut
wasted spend, and make confident, data-led decisions.

This guide walks you through how to set up, use, and manage
UTMs properly — so every click tells a story.

STEP 1: UNDERSTAND YOUR TAGS

Each UTM tag provides key tracking information:

1.utm_source — where the traffic came from (e.g. google,
facebook, email)

2.utm_medium - the type of traffic (e.g. paid, organic,
referral)

3.utm_campaign — the campaign name (e.g. spring_sale,
leadgen_march25)

4.utm_content (optional) — helps compare ad versions (e.g.
video_ad1)

5.utm_term (optional) — used for keyword-level tracking in

paid search
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STEP 2: BUILD YOUR LINKS

Once you understand the structure, you can easily create your
own tagged URLs using a simple UTM builder — no technical
skills needed.

Go to Google’s Campaign URL Builder.

Add your website link and fill in the source, medium, and
campaign fields.

Copy the generated URL and use it in your ads or social
posts.

Test the link — make sure it loads correctly and includes
the full UTM string.

STEP 3: STAY CONSISTENT

Tracking only works if your naming stays clear and uniform
across every campaign, platform, and channel.

V Use lowercase only

 Replace spaces with underscores

V/ Keep a simple shared UTM spreadsheet for your team
v/ Update names with each new campaign
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https://ga-dev-tools.web.app/campaign-url-builder/
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STEP 4: CHECK YOUR DATA IN GA4

With your UTMs in place, you can now see exactly where your
visitors and conversions are coming from inside Google
Analytics 4.

Once live, head to:
Reports = Acquisition = Traffic acquisition

Here you'll see which source, medium, and campaigns are
driving the most leads, sales, or engagement.

This turns your marketing into measurable insight — not just
activity.

STEP 5: TURN INSIGHTS INTO ACTION

The real value of UTMs comes from what you do with the data
— using insights to make smarter marketing decisions and
improve ROL.

With reliable data, you can:
e Double down on high-performing campaigns
e Cut channels that don't deliver ROI
e Prove results with confidence

That's how independent businesses move from guesswork to

predictable growth.
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